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What we will cover

 Why you need to raise awareness of dementia and your association

 Developing a brand strategy
- Identify your target audience
- Create a strong message
- Develop a distinctive brand
- Gather facts, figures and stories
- Call to action

 Issues and challenges 

 Types of awareness raising campaigns

 Raising awareness of dementia
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Raising profile and awareness

1. Raise awareness of dementia

2. Raise profile of your association



Why raise 
awareness of 
dementia 

 Better support and services 
for people living with 
dementia, families and carers

 Getting dementia on the 
political agenda

 Reducing stigma and 
changing perceptions
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 More investment in 
research

 Communities that are 
inclusive and empowering 
for people with dementia

 Improving diagnosis and 
transforming support



Why raise 
awareness of 
your association

 Ensure more people know 
about you

 Ensure more people support  
you

 Ensure more people come to 
you for help
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 Cut through a crowded market 
place

 Attract more partnerships

 Build a movement that is visible 
and has a voice to demand 
change
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 Who are you?

 What are your aims?

 What do you want to achieve/what problem 
are you trying to solve?

 What are your values?

 What is your unique selling point (USP?)

You need to know exactly who you are and 
what you are aiming to achieve

Easy…or is it?



Write down in 
1-2 sentences 
who your 
organisation is 
and what you 
do…
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Example:

Alzheimer's Society is the UK's leading dementia charity. 
We provide information and support, improve care, fund 
research, and create lasting change for people affected 
by dementia.



You can create a 
short and long 
version.

Also tailor your 
description 
depending on 
your audience.
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Example (long version):

Dementia devastates lives. By 2021, 1 million people will be 
living with the condition in the UK and more than 50 million 
globally. But dementia won't win. Until the day we find a 
cure, Alzheimer's Society will be here for anyone affected 
by dementia - wherever they are, whatever they're going 
through. Everything we do is informed and inspired by 
them.

We are the UK's leading dementia charity. Every day, we 
work tirelessly to find new treatments and, ultimately, a cure 
for dementia. We provide expert information, training, and 
support services to all those who need our help. And we are 
creating a more dementia-friendly society so people with 
the condition can live without fear and prejudice.

10 minutes to write your own



SPREAD 
AWARENESS OF 

YOUR 
ASSOCIATION AND 

AIMS

Alzheimer’s Society
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Developing a 
brand strategy
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 Identify your target audience
 Create and frame a strong message
 Develop a distinctive brand
 Gather powerful facts, figures and 

human stories
 Call for Action
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Identify your 
target audience

• Care supporters
• People with dementia
• Families and friends
• General public
• Doctors and other 

medical professionals 
• Social care organisations 
• Government

Relevant audience examples 



Create a strong message
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Practical exercise

Who are your target audiences?
How will you engage with them?

10 minutes



Develop a distinctive brand
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• Easily recognizable
• Customer experience
• Symbol of the 

company
• Distinctive
• Measurable
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Aim:
• Bold
• Credible 
• Optimistic

Old logo New logo



Stand out from the crowd
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Uniqueness
What sets you apart from other NGOs? 

Authenticity
Donors must feel absolutely certain that you’re an 
organisation that keeps promises and stays true to its core values 

Consistency
Every message you put out should relate to the one that 
came before it and add to it



Gather powerful  
facts and figures
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• Number of people with dementia in your country?
• Increase in numbers in the next 20 years?
• Relevant & tailored to your audience
• What is your association planning to do to help?
 850,000 people living with dementia in the UK 

(Prince, Knapp M et al, 2014)



Use global stats 
and trusted 
sources
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Sources: ADI & WHO



Gather human stories
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‘I can’t do the things I used to. I can’t read or write. 
If that’s not frustrating, I don’t know what is.’ 

Person with dementia

www.alzheimers.org.uk
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“Never once was dementia on my radar. Never 
once did I think I my mind would change how it 
is able to function within the world around me. 
Why would it be, everywhere I looked it was 
described as the stereotypical old persons 
disease.”

“Still as with other medical conditions and other 
things across my life, dementia is a part of my 
story, but it is not all of my story. It is a part of 
who I am, but it is not all of who I am.”



Call to action
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ISSUES AND 
CHALLENGES 
OF DEMENTIA 
AWARENESS
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Some challenges
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1) Lack of understanding about dementia 
2) Language barriers 
3) Denial
4) Stigma of dementia 
5) Remote communities

Raising awareness of dementia is an important first step to ensuring people 
with dementia and their carers get the support they need

e.g. 
The word for dementia in Japan has changed from chihō to ninchishō
Helping move perceptions of a person diagnosed with dementia from  
'Idiocy' or 'Stupidity'  to  'Cognition Disorder'



Types of 
awareness 
raising 
campaigns 
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• Informational Leaflets/Fact Sheets

• Press Releases

• Newspaper articles and human interest 
stories

• TV/Radio

• Poster campaigns

• Social media campaigns

• Conferences

• World Alzheimer’s Day/Month 



Exercise
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Think about an occasion where you have been successful in raising 
awareness of dementia. 

• Who was your audience?
• What was your message?
• What was your call to action?
• What tools did you use?
• What was successful 
• What would you do differently next time?



Alzheimer’s Society

Thank you
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Good luck in 
your country!

Gavin Terry, Head of Policy 
gavin.terry@alzheimers.org.uk


