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• Talking about dementia helps tackle the stigma, 
normalises language and encourages people to find our 
more information, advice and seek help. 

• 21 September is World Alzheimer’s Day. World 
Alzheimer’s Month held around the world since 2012.

• Global importance of World Alzheimer’s Month 
following adoption of Global Plan on Dementia in May 
2017.

• New members joining ADI in 2019 – launching 
campaign in even more countries. 

World Alzheimer’s Month

Let’s talk about dementia
– World Alzheimer’s Month theme for 2019-2020.



• Activities including Memory Walks, 
information provision, media appearances 
and fundraising events. 

• Launch of Campaign materials in 
English, Spanish and French.

• Including the voice of people with 
dementia and their care partners 
worldwide. 

• Campaign supported by International 
Health Organisations including World 
Health Organization (WHO), members of 
NCD Alliance and Global Alzheimer’s 
Dementia Action Alliance (GADAA).

World Alzheimer’s Month activities 
around the world

World Alzheimer’s Month



• World Alzheimer’s Day event with support of global ambassadors. 

• Supporting awareness of associations and activities worldwide. 

• Encouraging governments around the world to support 
awareness.

• Social media campaign (#WorldAlzMonth, 
#LetsTalkAboutDementia) and campaign videos. 

• Reports, Blogs and Statements on maximising impact, early 
detection and challenging stigma.

Example: September 2019



• 50 million people are now living with dementia globally. That’s one 
person “every three seconds”. 

• And this number is expected to triple by 2050 if effective risk-reduction 
strategies are not implemented worldwide.

• Most people with dementia live in low and middle-income countries.

• Lack of awareness, diagnosis, support.

• Dementia is now a $US trillion-dollar disease.

• Need to advocate for national dementia plans following WHO’s Global 
Plan on Dementia in May 2017.

WAM Key messages



WAM Campaign Materials

• Materials are available to 
download on the ADI 
Intranet and on 
www.worldalzmonth.org in 
English, Spanish and 
French.

• The WAM Toolkit and the 
Campaign Guide detail how 
you can support the 
movement and design your 
own campaign.

• The WAM Bulletin can be 
distributed to enhance your 
communications.



WAM Campaign Materials

• Posters

• Bulletin

• Social media 
banners

• Press release

• Social media 
messages



Posters



Adapting to the times



Social Media Messages

Remember to use the hashtags #WorldAlzMonth and
#LetsTalkAboutDementia



Briefing Webinars



World Alzheimer’s Month 
Open Webinar

• 30 September 2020 at 1pm UK-time
• Open to the public 
• Showcasing member associations’ work during 

World Alzheimer’s Month



www.worldalzmonth.org/events



Campaign reports



World Alzheimer Reports

www.alz.co.uk/publications



Stigma

World Alzheimer Report 2019

• In partnership with the London 
School of Economics (LSE)

• World’s largest survey on dementia

• Essays and case studies to bring 
the survey to life

• Maintaining wide appeal

www.alz.co.uk/worldreport



Dementia related design and the 
built environment

World Alzheimer Report 2020

• In partnership with Wollongong 
University, Australia

• Cross cultural approach

• Focus: progress to date, best 
practice and innovation across 
multiple environments including in 
home/domestic settings, day and 
residential care, hospitals and public 
buildings and spaces

www.alz.co.uk/worldreport



Role of members
• Marking World Alzheimer’s Day (21 September) in your calendar and 

sharing materials within your organisation, or organise an event.

• Help us think about other ways to get attention, through your contacts 
with media, sports, celebrities or any other way.

• Support the campaign through your affiliates in countries.

• Support financially.

…means that we can: 

• Make the campaign stronger worldwide. 

• Use more resources, such as social media ads.

• Support our members better to roll out in over 100 countries.  



WAM Bursaries

Through our funding partners we were able to support 
bursaries in 27 countries in 2018 and 10 countries 
in 2019 to help members with their campaign, printing, 

social media activity etc.

During these unprecedented times we are not yet sure 
if we will be able to  make bursaries available again in 
2020 - this is dependent on our own fundraising for the 

campaign. We will keep you informed. 



Example: Alzheimer's 
Disease Foundation 

Malaysia, 2017 















Thailand

Iran Qatar
Jordan



Ideas for ‘safe’ events

www.alz.co.uk/donate



Radio – Case studies

France



What makes a good 
campaign?

Connections Lobbying

Variety

Well-planned events
Media engagement

Enthusiasm!Local context

A clear, simple message



• Stigma is the single most difficult and widespread barrier 
facing the dementia community

• Stigma exists in many different forms and contexts

• Spreading knowledge and awareness is the best way to 
prevent inaccurate assumptions and negative stereotypes

• Talking about dementia encourages people to find our 
more information, advice and seek help

• World Alzheimers Month is an opportunity to tackle fear 
and stigma surrounding dementia everywhere

2020 theme: 
Let’s Talk about Dementia



• Now more than ever we need people to talk about 
dementia

• During lockdown, it’s essential that older people, 
especially those living with dementia, are not socially 
excluded and have access to supports

• During the COVID-19 pandemic, it is imperative that 
people keep talking about dementia

• Do not wait until after lockdown ends to speak to your 
doctor about experiencing symptoms of dementia. There 
are many online services available

COVID-19 key messages



Follow ADI on Twitter  
@AlzDisInt @ADIConference #ADI2019

Like us on Facebook
/alzheimersdiseaseinternational

Visit our website: 
www.alz.co.uk

#WorldAlzMonth

Thank you for supporting us
this September. 


