
Visual identity guidelines
It is important to show the identity of the Alzheimer’s Disease
International in a consistent way.  This sheet shows you how to use
the main elements of the visual identity:
� Logo � Colour � Typography � Images
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Clear zone 
To avoid cluttering the logo, it must always have
a clear zone around equal at least to the height
of the letter ‘A’. No other type or graphic images
should come within this area.

Logo

This is the logo of Alzheimer’s Disease
International. The ‘Az’ device and the name
should always appear together. They should not
be modified in any way.

The logo must only be reproduced from the
artwork or disk available from the secretariat.

Colour

The logo can only be used in red, white or black
– no other colours. The red must be consistent:
• PANTONE® 032c on coated paper
• PANTONE® 032u on uncoated paper
• 90% magenta + 90% yellow using the four

process colours

The logo may be used in the following three
ways:

Reversed 
(at the top of a sheet)

Positive

Black only

The Az device
and the name
must always be
used together
in these
proportions



Typography

Typeface
The typeface Alzheimer’s Disease International
uses for publications in English and European
languages is Helvetica. 

Where possible, use Helvetica Light for text and
Helvetica Heavy (or Black) for headings.

Other weights of Helvetica may be used for
variety if appropriate.

Occasionally, Times Roman may be used for
main titles for posters and other publications.

Type size
Type sizes should not be too small. Many older
readers may have weakening eyesight. Ten point
is suggested as a minimum for normal reading.
The line spacing should be 12 point or more.

Line lengths
For comfortable reading of continuous text, the
length of a line should be kept to about ten
words or less.

Images

Use images of as high a quality as possible. Try
to use a professional (or student) photographer. 

A single strong image is more likely to attract
attention than several smaller ones.

Images of people should be of an appropriate
age and racial mix for the subject of the
publication.

Helvetica light
Helvetica heavy
Times Roman

Some words 
about language
• The term ‘people with dementia’ is more

dignified than ‘sufferers’

• Keep the text you write as simple and
direct as possible

• The name Alzheimer’s Disease
International must be used in full at first
mention in any document but can be
sortened to ADI thereafter. No other
abbreviations or variations can be used.



Logo artwork
Copies are available on floppy disk in Macintosh and Windows format.

The red is PANTONE® 032c on coated paper, PANTONE® 032u on uncoated paper, 
or 90% magenta + 90% yellow using the four process colours


